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K-12 EDUCATION TECHNOLOGY MARKETERS NEED TO GO TO SCHOOL – SURVEY REVEALS DISCONNECT WITH TARGET CUSTOMERS

Marketing Execs Plan to Enroll for More Interactive Marketing Programs 

Florida Educational Technology Conference 2007 (FETC) Orlando, Fla., January 23, 2007 – O’Keeffe & Company, Inc., a full-service information technology and telecommunications (IT&T) marketing agency, and T.H.E. Journal, a leading monthly print and online magazine for K-12 education leaders, today announce the results of the K-12 Ed Tech Sanity Check Study™.  The report reveals that industry marketing execs focused on the K-12 ed tech space are challenged to understand their customers and that these marketing execs are moving to interactive media to reach school tech decision makers.  Key findings include:

· What Keeps You Up at Night? 

· Top Buyer Challenge:  K-12 Ed Tech Professionals cite justifying budgets/controlling Total Cost of Ownership (TCO), professional development, and educational value as their top challenges in communicating the value of tech to their administrators and school boards – 30 percent, 26 percent, and 24 percent, respectively 

· Educational Marketing Disconnect:  Yet, marketers fail to recognize these priorities, which results in a messaging disconnect.  41 percent of marketers believe that achieving “return on investment” (ROI) is their customer’s top challenge.  Marketers greatly undervalue the priority customers place on communicating professional development and educational value.  Communicating professional development value is the second highest priority for ed tech decision makers – 26 percent.  Marketers rate this dead last at 7 percent
· Takeaway:  To win, marketers need to understand that ROI is important, but it’s not everything
· Too Much Talking in Class:  

· Top Buyer Influence:  58 percent of Ed Tech Professionals identified their peers as the most influential source for information about educational technology solutions

· Education Marketing Disconnect:  Yet, 75 percent of marketing executives indicated that they spend 10 percent or less of their marketing budget facilitating peer-to-peer communications

· Takeaway:  Align marketing investments with customer preferences 

 “It’s time for ed tech marketing execs to go back to school,” said Stephen W.T. O’Keeffe, president, O’Keeffe & Company.  “The study provides a lesson plan for improving marketing grades and business results.”

Educational Technology Marketing Budgets Shifting

In addition to revealing K-12 Ed Tech buyer preferences, the study provides insight on how marketing execs plan to change their investment approach in the next two to five years.  The data reveals the increasing importance of online, interactive programs in the marketing mix: 

· Advertising:  Marketing execs investing more than 5 percent of their budgets to online advertising will increase from 44 percent to 69 percent in the next two to five years

· Blogs:  Recognizing the marketing potential in blogs, marketing execs investing more than five percent of their marketing budget to hosting blogs will increase from 7 percent to 41 percent in the next two to five years

· Webinars:  Webinars are growing in importance as a marketing communication tool.  While 40 percent of ed tech marketers currently devote more than 5 percent of their budget to Webinars, 64 percent say they will devote more than 5 percent of their budgets to Webinars in the next two to five years, a 24 percent jump.  Education IT professionals advise companies to minimize the sales pitch and focus Webinars on educational content


Pricing and Availability

The K-12 Ed Tech Sanity Check Study is available today at http://www.okco.com/tools/research.asp.  O’Keeffe & Company offers highlights for free download, or the full report for $995.00. 

About O’Keeffe & Company, Inc.

Founded on the belief that traditional agencies in the technology space lack real insight into the specifics of its clients’ marketing challenges, O’Keeffe & Company is a full-service marketing communications firm focused on delivering results for leading business-to-business and business-to-government IT&T clients.  Headquartered in Alexandria, Virginia, O’Keeffe & Company maintains offices in Atlanta, Bethesda, Boston, New York, Philadelphia, Portland, and San Francisco.  For additional information, please visit:  www.okco.com.

About T.H.E. Journal 
T.H.E. Journal informs and educates K-12 senior-level district and school administrators, technologists, and tech-savvy educators within districts, schools, and classrooms to improve and advance the learning process through the use of technology.  Reaching 90,000 qualified readers, T.H.E. Journal is the largest circulated monthly K-12 education technology publication.  Each issue contains news, trends, and “how-to” features with topics covering networking, security, policy and advocacy, telecom, hardware/software, the smart classroom, mobile computing and wireless, eLearning, technology funding, professional development, technology support – all the important issues for administration and teaching.  In addition, T.H.E. Journal contains product reviews, best practices, peer-written articles, and “in-the-trenches” reporting each month.
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