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Data: Revenue is defined as fee income earned in the US, mark-up on billable items, and, when applicable,
advertising commissions up to 10% of fee income. Revenue from subsidiaries and affiliates was not included if
there was less than 50% ownership, while n/a denotes not applicable, where the agency did not submit the figure.

Disclaimer: While every effort has been made to ensure the accuracy of these figures, PRWeek is not
responsible for, nor does it make financial guarantees based on, the information presented or any inference that
could be drawn from them.
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